
#1 fitness tracker app ▲12

#3 workout planner ▲8

#5 calorie counter ▲5
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ASO
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Everything you need to dominate App Store & Google

Play — keyword strategy, visual optimization, ratings,

reviews, and AI search.
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Your App Won't Find Users.
Users Must Find Your App.
65–70% of all app downloads begin with a search query inside the App

Store or Google Play. Without a robust ASO strategy, you're invisible to

the majority of your potential users.

ASO isn't just about ranking higher. It's about converting browsers into

installers, and installers into loyal users — through keyword strategy,

visual optimization, ratings management, and behavioral signals.

R E L A T E D  R E S O U R C E

See our dedicated ASO Services page → and GEO/AI Search

Services →

I N T R O D U C T I O N

The App
Economy
Demands
Visibility

With 9M+ apps competing across

the App Store and Google Play, your

success depends on far more than

great code. ASO bridges brilliant

apps and the users who need them.

4.7★
A V E R A G E  R A T I N G  O F  T O P

1 0  A P P S  I N  A N Y
C A T E G O R Y

📈
65–70%

Downloads originate from in-

store search queries

⭐
0.5 STARS

Rating boost drives ~10% more

installs automatically

💰
$935B

Global app store revenue

generated in 2025

📲
4× MORE

Installs with a fully optimized

store listing

https://seodigitalsight.com/aso-app-store-optimization-services/
https://seodigitalsight.com/geo-services-generative-engine-optimization-ai-search-in-2026/
https://seodigitalsight.com/geo-services-generative-engine-optimization-ai-search-in-2026/
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9M+
TOTAL APPS

Combined across App Store & Google

Play in 2026

65%
SEARCH DISCOVERY

Share of downloads that begin with in-

store search

3s
DECISION WINDOW

Time a user takes to judge your listing

in results

App Store Optimization (ASO) is the continuous process of improving an app's visibility and conversion rate within

mobile stores. Think of it as SEO for apps — but with its own unique signals, algorithms, and conversion dynamics that

differ significantly from web search.

APPLE APP STORE ALGORITHM

Apple weighs keyword relevance, ratings, download velocity,

and user engagement. Title and subtitle carry the most

keyword weight, followed by the invisible keyword field. User

ratings directly influence ranking — a 4.8★ app can outrank

a higher-traffic competitor.

GOOGLE PLAY ALGORITHM

Google Play uses machine learning to index your entire

description for keywords. It also weighs engagement

metrics more heavily: retention rate, crash rate, and

uninstall rate all send signals. Google also crawls external

web signals about your app.

💡 Key Insight: ASO is not a one-time task. Both Apple and Google update their algorithms

regularly. Apps that continuously test, iterate, and optimize maintain a compound advantage over

competitors who optimize once and forget.

01
C H A P T E R  O N E
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The ASO Ranking Funnel
ASO success requires optimizing two distinct goals: discoverability (ranking

high in search) and convertibility (turning impressions into installs). Most apps

fail at one or both.

Impressions STORE SEES YOUR APP 100%

Clicks USER TAPS LISTING 35%

Page Views FULL PAGE OPENED 22%

Installs APP DOWNLOADED 8%

Retention
DAY 30
ACTIVE 3.5%

70%
USERS SEARCH BEFORE
DOWNLOADING ANY NEW

APP

"ASO is not about gaming an

algorithm — it's about making

sure the right users can find,

understand, and choose your

app."

Learn More:

Our ASO Services →

📝
ON-METADATA (YOU
CONTROL)

App title, subtitle, keywords,

description, screenshots, preview

video, icon, IAP names, category

📊
OFF-METADATA (USERS &
ALGO)

Ratings & reviews, download velocity,

engagement rate, crash rate, uninstall

rate, external backlinks

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 05

https://seodigitalsight.com/aso-app-store-optimization-services/


App store keyword research is fundamentally different from web SEO. You're targeting users with specific intent inside

a closed ecosystem with very limited character space. Every character counts.

THE 4 TYPES OF APP KEYWORDS

02
C H A P T E R  T W O

🎯
BRANDED KEYWORDS

Your app name and variations. Protect these —

competitors bid on them. Example: "Spotify" or "Spotify

music"

🔍
GENERIC KEYWORDS

Category-level terms. High volume, high competition.

Example: "music streaming app" or "fitness tracker"

💎
LONG-TAIL KEYWORDS

Specific intent phrases. Lower volume but higher

conversion. Example: "free offline music player no ads"

🏆
COMPETITOR KEYWORDS

Terms associated with rival apps. Users searching for

alternatives. Example: "app like Headspace"

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 06

Keyword Research &
Strategy for App
Stores
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Keyword Research in Practice
Great keyword research starts with understanding user intent — not just search

volume. A keyword with 10,000 monthly searches but 90% difficulty is far less

valuable than one with 3,000 searches and low difficulty.

SAMPLE KEYWORD ANALYSIS — FITNESS APP

K E Y W O R D V O L U M E D I F F

fitness tracker app Hard

workout planner free Med

calorie counter no ads Easy

home workout no equipment Med

gym log bodybuilding Easy

7 minute workout beginner Easy

KEYWORD PLACEMENT STRATEGY

1
Title (30 chars) — Highest Weight

Primary keyword must appear in the title. This single placement carries more

ranking weight than any other field. Choose your single best keyword here.

2
Subtitle / Short Description — High Weight

Include secondary keywords. Apple's subtitle (30 chars) and Google's short

description (80 chars) are heavily indexed and user-visible in search results.

3
Keyword Field (Apple Only, 100 chars)

Fill every character. Use commas, no spaces. Never repeat keywords already in

title or subtitle — Apple only counts each word once across all fields.

4
Full Description (Google Play)

Google indexes every word. Include your top 5–10 keywords naturally, with the

most important terms in the first 3 lines (above the "more" fold).

100
APPLE KEYWORD FIELD
CHARS — USE EVERY

SINGLE ONE

4000
GOOGLE PLAY

DESCRIPTION CHARS
INDEXED FOR
KEYWORDS

"Never duplicate keywords

across title, subtitle, and

keyword field. Apple is smarter

than that — place each word

once, in its most powerful

location."

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 07



Your app's metadata is its digital resume. In 3 seconds, a user scanning search results forms a complete impression

based on title, icon, rating, and subtitle alone. Optimizing each element is non-negotiable for ranking and conversion.

METADATA FIELD APPLE APP STORE GOOGLE PLAY RANKING WEIGHT

App Title 30 characters 50 characters ⭐⭐⭐⭐⭐

Subtitle / Short Desc 30 characters 80 characters ⭐⭐⭐⭐

Keyword Field 100 characters Not applicable ⭐⭐⭐⭐

Full Description 4,000 chars (not indexed) 4,000 chars (indexed) ⭐⭐⭐ (Play only)

In-App Purchases Indexed by Apple Not indexed ⭐⭐

Developer Name Indexed Indexed ⭐⭐

✅ Apple Description Tip: Apple doesn't index your description for rankings — but users read it. Write to

convert browsers not to rank Use bullet points social proof and a strong CTA above the ~255 character "more"

03
C H A P T E R  T H R E E

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 08

App Title, Subtitle &
Metadata
Optimization
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Writing a High-Converting App Description

THE FIRST 3 LINES (ABOVE THE FOLD)

Users see roughly 255 characters before tapping "more."

Lead with your core value proposition, include your most

important keyword naturally, and give users a compelling

reason to install immediately.

STRUCTURE THAT CONVERTS

▸ Open with a bold statement of the problem you solve

▸ Feature bullet points for scannable benefits (not

features)

▸ Include social proof: "Trusted by 2M+ users

worldwide"

▸ Address objections: "Free forever, no credit card

required"

▸ Close with a CTA: "Download free today"

TITLE FORMULA THAT WORKS

P R O V E N  F O R M U L A

[Brand Name]: [Primary

Keyword]

Examples:

✓ "Duolingo: Language Lessons"

✓ "MyFitnessPal: Calorie Counter"

✓ "Headspace: Sleep & Meditation"

✗ "Super Amazing Fitness App 2026"

AVOID IN TITLE

▸ Generic words like "free," "best," "top," "#1"

▸ Your app category name (auto-added by stores)

▸ Competitor app names (policy violation)

📝
R E L A T E D  R E A D I N G

7 Best Practices for Writing Content That Ranks

Read our blog post →

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 09

https://seodigitalsight.com/7-best-practices-for-writing-a-blog-post-that-engages-readers-and-ranks-on-google/


Visual elements drive 50%+ of an app's install decision. Your icon is the first thing users see in search results. Your

screenshots are the primary trust signal on your product page. A great icon and screenshot set can double your

conversion rate overnight.

52%
CONVERSION IMPACT

Share of listing CVR influenced by

visuals alone

2×
CVR UPLIFT

Average conversion rate improvement

from screenshot optimization

25%
VIDEO BOOST

CVR increase from adding a well-

crafted preview video

THE PERFECT APP ICON

▸ Simple enough to recognize at 20px scale

▸ Unique color — stand out on category page

▸ No text (illegible at small sizes)

SCREENSHOT STRATEGY

▸ First screenshot = your most compelling feature

▸ Use captions with clear benefit language

▸ Show real UI — avoid overly polished fake screens

04
C H A P T E R  F O U R

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 10

Visual Optimization —
Icons, Screenshots &
Preview Videos
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Screenshot Storytelling
Framework
Your screenshots should tell a story — not just show features. Every screen should

answer a specific user question or objection. Here's the proven 5-screenshot story

arc:

🎬 Preview Video: Apps with a preview video see up to 25% higher CVR.

Keep it under 30 seconds, lead with your best feature in the first 3 seconds,

and design for silent autoplay — most users won't turn sound on.

25%
CVR BOOST FROM

ADDING A PREVIEW
VIDEO TO LISTING

10
MAX SCREENSHOTS —
APPLE APP STORE

"The best app icon is the one

users remember when

scanning 20 search results.

Simplicity wins. Distinctiveness

wins. Both together are

unbeatable."

S C R E E N S H O T  1

The Hook — Your #1 Value Proposition

Bold headline, hero visual, immediate benefit. This is the one shot you get before

users swipe or bounce. Make it undeniable.

S C R E E N S H O T  2

The Feature — Core Functionality Revealed

Show the actual app in use. Authenticity builds trust. Users want to see exactly

what they're getting before committing to install.

S C R E E N S H O T  3

The Proof — Social Validation

Show ratings, user counts, awards, press mentions, or embedded customer

testimonials directly in the screenshot image.

S C R E E N S H O T  4

The Differentiator — Why You vs Competitors

Highlight the feature competitors don't have. Address the top user objection

directly in the caption text.

S C R E E N S H O T  5 +

The Close — Features & CTA

Reinforce key features, show diverse use cases, end with a "Download Free" or "Get

Started" message.

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 11



Generating More 5-Star
Reviews Ethically
Both stores strictly prohibit incentivizing reviews or buying fake ratings.

There are highly effective legitimate strategies that consistently

generate authentic 5-star reviews.

A P P L E  A P P  S T O R E

★★★★★

4.8
Top 25 apps average. Below 4.2 and

you lose ~30% of potential installs.

G O O G L E  P L A Y

★★★★★

4.6
Play Store shows ratings

prominently in search — often more

prominently than screenshots.

THE IN-APP REVIEW REQUEST FRAMEWORK

⏰
Timing Is Everything

Trigger review prompts after a user completes a "win moment" —

finished a workout, reached a milestone. Happy users = 5-star reviews.

🎯
Pre-Qualify Before Asking

"Are you enjoying [App Name]?" → Yes → Review prompt. No → Internal

feedback form (keeps negatives out of the store).

💬
Respond to Every Review

89% of users read developer responses. A thoughtful response to a 1-star

review can convert it to a 4-star and shows other users you care.

C H A P T E R  0 5

Ratings,
Reviews &
Social Proof

Your star rating appears in search

results before users even tap your

listing. It's the first trust signal —

and one of the most powerful

ranking signals in both stores.

✓ Ratings appear directly in search

results

✓ 4.0+ rating required to rank

competitively

✓ Review text contains keyword

signals

✓ Response rate affects algorithm

scoring

✓ Volume of reviews matters, not

just rating

4.7★
A V E R A G E  R A T I N G  O F  T O P

1 0  A P P S  I N  A N Y
C A T E G O R Y

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 12
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Localization & International ASO
Localization is one of the highest-ROI activities in ASO. Fully localizing your app listing — not just translating, but

culturally adapting — can increase downloads in a new market by 130% compared to using English-only metadata.

WHAT TO LOCALIZE

▸ App title and subtitle (different keywords per market)

▸ Keywords field (Apple) — research per locale

▸ Description and promotional text

▸ Screenshots with localized text and UI

▸ Preview video with local language subtitles

▸ In-app purchase names and descriptions

❌  T R A N S L A T I O N
O N L Y

Word-for-word

conversion of English.

Keywords don't match

local behavior. Users

feel the app wasn't

made for them.

✅  T R U E
L O C A L I Z A T I O N

Separate keyword

research per locale.

Culturally adapted

screenshots. CVR

increases 130%.

HIGH-PRIORITY MARKETS

🇺🇸 🇬🇧 🇨🇦 🇦🇺
English Markets
60%+ of App Store revenue

#1

🇨🇳 🇯🇵 🇰🇷
East Asian Markets
Highest per-user spend globally

#2

🇩🇪 🇫🇷 🇪🇸 🇮🇹
Western Europe
High subscription conversion rates

#3

🌍 Our Global SEO Services → — the

same localization principles apply directly

to your international ASO strategy.

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 14

https://seodigitalsight.com/global-seo-services-guide-for-businesses/
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Off-Metadata Signals — Installs,
Retention & Engagement
Both Apple and Google use behavioral signals — things users do after installing —

to rank apps. An app with perfect metadata but poor retention will lose rankings

to an average-metadata app with excellent engagement.

KEY OFF-METADATA RANKING SIGNALS

HOW TO IMPROVE ENGAGEMENT SIGNALS

▸ Improve onboarding — 60% of users who churn do so in the first session

▸ Add push notifications strategically — not spammy re-engagement blasts

▸ Build habit loops: trigger → routine → reward (Hook Model)

▸ Fix crash rates — anything above 1% damages ranking significantly

🔗 External Signals (Google Play): Google Play also tracks external

web signals — backlinks to your app's landing page, press mentions, and

third party reviews This is where link building→ overlaps with ASO

60%
USERS CHURN DURING
THEIR VERY FIRST

APP SESSION

1%
CRASH RATE

THRESHOLD — ABOVE
THIS, RANKINGS
SUFFER FAST

"You can rank #1 with perfect

metadata, then lose it within a

month if retention and

engagement signals are poor.

ASO and product quality are

inseparable."

📥
DOWNLOAD VELOCITY

Rate at which your app is installed. A

sudden spike from a launch or PR

push sends powerful positive signals

to both algorithms.

🔄
RETENTION RATE

Day 1, Day 7, and Day 30 retention.

Google weighs this heavily. Apps with

<20% Day-7 retention often plateau in

rankings.

🗑️
UNINSTALL RATE

High uninstall rates signal a mismatch

between listing expectations and

reality. Fix your listing copy — or fix

your app.

⚡
SESSION FREQUENCY

How often users open your app. High

session frequency indicates an

engaged, loyal user base — a strong

positive signal.

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 16

https://seodigitalsight.com/link-building-services-usa/
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A/B Testing Your App Store Listing
Both Apple (Product Page Optimization) and Google (Store Listing Experiments) offer native A/B testing tools. This is

one of the most powerful — and most underutilized — tools in ASO. Test everything, trust nothing without data.

WHAT TO TEST FIRST

1
App Icon — Highest ROI

Different colors, subjects, styles. Run for 7–14 days

with 50/50 traffic split. Often doubles CVR.

2
First Screenshot Caption

Test different captions, background colors, and

feature highlights in your hero screenshot image.

3
Preview Video vs No Video

Not all apps benefit. Test it — some categories see

better CVR without one, especially games.

4
Subtitle Copy

Benefit-led vs. feature-led: "Lose weight faster" vs

"AI-powered calorie tracking"

REAL A/B TEST — ICON RESULT

V A R I A N T  A

🏃

Blue gradient, running

figure icon

CVR 3.2%

V A R I A N T  B  —
W I N N E R  ✓

⚡

Orange gradient,

lightning bolt icon

CVR 5.1%

↑59%

TESTING RULES

▸ Test one variable at a time only

▸ Run minimum 7 days — account for weekday

variance

▸ 95% statistical confidence to declare a winner

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 18
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ASO Analytics, Tools & Tracking
You can't improve what you don't measure. ASO success requires tracking the

right metrics across keyword rankings, conversion rate, download sources, and

engagement — and using the right tools to surface actionable insights.

CORE METRICS TO TRACK WEEKLY

ESSENTIAL ASO TOOL STACK

TOOL PRIMARY USE BEST FOR

App Store
Connect

Official Apple analytics, A/B

testing

All iOS developers — free

Google Play
Console

Official Android analytics &

experiments

All Android developers —

free

AppFollow /
AppBot

Review management &

sentiment analysis

Teams managing high

review volume

Sensor Tower Competitor intelligence,

keyword tracking

Enterprise & competitive

markets

40%
CVR IS EXCELLENT —
MOST APPS ARE WELL

BELOW THIS
BENCHMARK

"The gap between good and

great ASO is almost always

tracking. Most app teams are

flying blind on CVR. Start

measuring — the insights will

surprise you."

R E L A T E D  S E R V I C E

Our SEO Analysis →
includes app visibility auditing

to benchmark you vs

competitors.

🏆
KEYWORD RANKINGS

Track position for every keyword in

your strategy. Look for trends, not just

snapshots. Weekly tracking reveals

algorithm shifts early.

📊
CONVERSION RATE (CVR)

Impressions → Page Views → Installs.

Benchmark: <25% needs work, 25–

40% is average, 40%+ is excellent.

📈
DOWNLOAD SOURCES

Organic Search vs Browse vs Referral

vs Paid. Know which channel drives

volume vs quality (retained users).

⭐
RATING VELOCITY

New ratings per week and sentiment

trend. A sudden spike in negatives = a

product issue needing immediate

attention.

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 20
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The app discovery landscape is shifting rapidly. AI-powered search overviews, voice assistants, and generative

recommendation engines are increasingly influencing which apps users find and install. Forward-thinking ASO

strategies must account for these emerging channels today.

AI OVERVIEWS & APP DISCOVERY

Google's AI Overviews increasingly surface app

recommendations for queries like "best meditation app" or

"free budget tracker." To appear, your app needs strong

reviews, authoritative web presence, and structured data on

your app's landing page.

📖 Google AI Overviews SEO 2026 →

VOICE SEARCH & APP QUERIES

Users ask Siri and Google Assistant for app

recommendations conversationally: "Find me a workout

app for beginners." Optimize for natural language in your

description and use question-based phrases that mirror

how users actually speak.

🎙️ Voice Search SEO 2026 →

10
C H A P T E R  T E N

🤖
AI-GENERATED APP PAGES

Apple and Google are testing AI-generated listing

🌐
WEB-TO-APP SEO

Deep linking App Clips and Instant Apps blur the line

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 22

Advanced ASO — AI
Overviews, Voice &
The Future

https://seodigitalsight.com/google-ai-overviews-seo-2026/
https://seodigitalsight.com/voice-search-seo-2026-optimize-alexa-siri-google-assistant/


Q U I C K  R E F E R E N C E

Apple App Store Checklist

☐ Title: 30 chars, primary keyword, no generic

descriptors

☐ Subtitle: 30 chars, secondary keywords,

benefit-focused

☐ Keywords Field: All 100 chars used, no

duplicates, no spaces

☐ Description: Strong first 255 chars, benefits

first, CTA present

☐ App Icon: Simple, distinctive, A/B tested vs

alternatives

☐ Screenshots: Min. 5 uploaded, story arc,

localized captions

☐ Preview Video: Under 30 seconds, leads with

best feature

☐ Rating: Review prompt active, all 1–2 star

reviews answered

☐ Localization: English-US, English-UK, top 3

local markets

☐ A/B Test: Product Page Optimization running

continuously

Q U I C K  R E F E R E N C E

Google Play Checklist

☐ Title: 50 chars, primary keyword, brand name

prominent

☐ Short Description: 80 chars, 2–3 keywords

integrated naturally

☐ Full Description: 4,000 chars, keywords

repeated 3–5× naturally

☐ Screenshots: 8 uploaded, 16:9 or 9:16, localized

captions

☐ Feature Graphic: 1024×500px banner, clear

value proposition

☐ Promo Video: YouTube link added, under 2

minutes recommended

☐ Crash Rate: Below 1%, monitored weekly via

Play Console

☐ Experiments: Store Listing Experiments active

at all times

☐ Web Presence: App landing page with

schema markup, backlinks

☐ Reviews: Reply to all 1–3 star reviews within 24

hours

A S O  M A S T E R Y  G U I D E  —  S E O  D I G I T A L  S I G H T 23



R E A D Y  T O  D O M I N A T E  A P P  S T O R E S ?

Let's Grow
Your App
Together

SEO Digital Sight's ASO specialists have helped apps climb from

obscurity to category leaders — through keyword strategy, visual

optimization, review management, and continuous testing.

🚀 EXPLORE ASO SERVICES

✦ START FREE TRIAL — NO COMMITMENT

🔍 GET A FREE APP STORE AUDIT

SEO SERVICES LOCAL SEO E-COMMERCE SEO LINK BUILDING

AEO SERVICES GEO SERVICES

P R O V E N  R E S U L T S  —  C A S E  S T U D I E S

💎

$2M Revenue

LA Jewelry E-commerce SEO

🚗

$425K Growth

NJ Auto Repair Local SEO

🏥

AI-Driven SEO

Austin Telemedicine 2026

https://seodigitalsight.com/aso-app-store-optimization-services/
https://seodigitalsight.com/free-seo-trial/
https://seodigitalsight.com/seo-audit/
https://seodigitalsight.com/seo-services/
https://seodigitalsight.com/local-seo-services/
https://seodigitalsight.com/ecommerce-seo-services/
https://seodigitalsight.com/link-building-services-usa/
https://seodigitalsight.com/aeo-services/
https://seodigitalsight.com/geo-services-generative-engine-optimization-ai-search-in-2026/
https://seodigitalsight.com/project/los-angeles-jewelry-store-2m-ecommerce-seo/
https://seodigitalsight.com/project/new-jersey-auto-repair-seo-case-study-425k/
https://seodigitalsight.com/project/austin-telemedicine-ai-driven-seo-case-study-2026/
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Your App Deserves to Be
Found.
ASO isn't magic — it's a disciplined, data-driven process that compounds

over time. Every keyword you optimize, every screenshot you test, every

review you respond to is an investment that pays dividends for months

and years. Start today.

ASO SERVICES → SEO SERVICES →

FREE SEO GUIDE → CASE STUDIES →

FREE AUDIT → CONTACT US →

AEO SERVICES → E-COMMERCE SEO →

🔍 SEO DIGITAL SIGHT seodigitalsight.com →

https://seodigitalsight.com/aso-app-store-optimization-services/
https://seodigitalsight.com/seo-services/
https://seodigitalsight.com/free-seo-guide/
https://seodigitalsight.com/case-studies/
https://seodigitalsight.com/seo-audit/
https://seodigitalsight.com/contact-us/
https://seodigitalsight.com/aeo-services/
https://seodigitalsight.com/ecommerce-seo-services/
https://seodigitalsight.com/

